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MARRIOTT GOLF INTRODUCES “KIDS GOLF-4-FREE”  

Program Makes It Easy for Adults and Kids to Play and Learn the Game of Golf Together  

 
Orlando, Fla. – May 8, 2006 - Marriott Golf, the world’s largest resort golf management company, today 

introduced “Kids Golf-4-Free,” a new program that allows adults and kids to play and learn the game of golf 

together.  The program is available at 36 of Marriott Golf’s most prestigious resort destinations, encompassing 52 

courses.  Children up to 15 years old golf for free when accompanied by a full paying adult after 3:00 p.m.  In 

addition, Marriott Golf is also offering free lessons anytime to kids up to 15 years old when accompanied by an 

adult who is taking a fully paid lesson from a Marriott Golf instructor.   

 

“’Kids Golf-4-Free’ is designed to promote youth golf.  We feel it is important that kids have the opportunity to 

play at premier golf facilities, and hone their skills under the direction of the world’s finest PGA Professionals,” 

said Claye Atcheson, vice president of operations, Marriott Golf.  “What’s equally exciting about this program is 

that it further emphasizes Marriott Golf’s commitment to growing the game and encourages families to golf 

together.” 

 

With golf resorts like Camelback Golf Club (Scottsdale, Ariz.), Grande Pines Golf Club (Orlando, Fla.), and 

Forest of Arden Country Club (Meriden, England) among the 52 golf courses participating in “Kids Golf-4-Free,” 

not only are junior golfers being introduced to some of the finest golf courses in the world, but adults and kids can 

now play and learn together whether on vacation, or simply sharing quality family time. 

 

“Kids Golf-4-Free” features two components.  The Free Play program enables kids up to15 years old to play for 

free when accompanied by a full paying adult after 3:00 p.m.  The program, which is based on availability, is 

valid for one free round per child with each full paying adult.  The Free Instruction program enables kids up to 15 

years old to receive a free golf lesson when accompanied by an adult who is paying for a lesson.  Both golf 

lessons must be taken at the same time with the same instructor.  For more information on the program, including 

restrictions that may apply at participating golf clubs, log on to www.marriottgolf.com.  
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About Marriott Golf 

Marriott Golf, the golf management division of Marriott International, Inc. (NYSE:MAR), currently manages 60 

golf courses at 45 facilities in 14 countries, offering more than 1,000 holes of championship golf.  Marriott has 

been managing golf operations since 1970 and is currently the largest resort golf operator in the United States.  

Marriott provides golf management and consulting services to a variety of operational environments including 

resort, private club, daily fee, golf school and franchises.   

 

------------------------------------- 
MARRIOTT INTERNATIONAL, INC. (NYSE:MAR) is a leading lodging company with nearly 2,800 lodging properties in 
the United States and 66 other countries and territories.  Marriott International operates and franchises hotels under the 
Marriott, JW Marriott, The Ritz-Carlton, Renaissance, Residence Inn, Courtyard, TownePlace Suites, Fairfield Inn, 
SpringHill Suites and Bulgari brand names; develops and operates vacation ownership resorts under the Marriott Vacation 
Club International, Horizons, The Ritz-Carlton Club and Grand Residences by Marriott  brands; operates Marriott Executive 
Apartments; provides furnished corporate housing through its Marriott ExecuStay division; and operates conference centers.  
The company is headquartered in Washington, D.C., and has approximately 143,000 employees at 2005 year-end.  In fiscal 
year 2005, Marriott International reported sales from continuing operations of $11.6 billion.  For more information or 
reservations, please visit our web site at www.marriott.com.  
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